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RESEARCH PARAMETERS Q@)

Determination of the trend in the development of cash circulation, identification of factors
that form the demand for cash, as well as the study of the use of cash and its nominal
structure by economic entities

The purpose
of the research

- Survey
Research method - Payment diary
Terms of the research April — June 2024

3 013, of which:

Number of respondents - 2007 individuals
- 1 006 business entities

17 regions of Kazakhstan, 3 cities of republican significance

Coverage area

Note: individual indicators are not equal to 100% in total, because several options can be selected



SHORT SUMMARY™*

*of the total number of respondents surveyed

7

use cash for everyday
payments

(in 2022 — 60%)

/

.
have not encountered
counterfeit banknotes

(in 2022 — 96%)
.

@ the proportion of

cash in turnover of
entrepreneurs

(in 2022 — 35%)
A\

\

@
faYa)
§37
use non-cash payment
instruments

(in 2022 — 74%)

A\ A

/

use a bank card to
withdraw cash

(in 2022 — 72%)

\

% On average, respondents spent 84 000 tenge per week, of
which 27 800 tenge were cash expenses.

\.

o | 28%

of the expenses
are accounted for by cash

(in 2022 — 35%)

\

<




RESEARCH RESULTS:
HOUSEHOLDS




PREFERENCE OF CASH PAYMENT BY REGION

Ne Region %

1 Zhambyl region 69%

2 East Kazakhstan region 64%

3  Atyrau region 63%

4 North Kazakhstan region 60%

5 Akmola region 59%

6 Ulytau Region 57%

/7  Kostanay region 56%

O 8  Zhetysu region 53%

O >> 9 West Kazakhstan region 52%

10 Pavlodar region 52%

the average indicator for Kazakhstan 11 Mangystau region 51%
12 Aktobe region 49%

13 Kyzylorda region 49%

14  Turkestan region 47%

15 Karaganda region 46%

16 Almaty region 44%

17 Almaty 40%

W - 10% 18 Shymkent 34%
the population's preferences in favor of cash have decreased compared to 2022. 19 Abai region 33%
20 Astana 20%



GENERAL INDICATORS OF CASH USE U

‘ The need for separate denominations of ’

‘ Use of cash payment by age and gender ’ banknotes and coins in circulation
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| Frequency of cash use

change in comparison
to 2022
Rural area
V-1%
Do not use
change in comparison
to 2022 = Yes, permanently
Urban area
V- 3%
m Yes, rarely
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REASONS FOR CHOOSING A PAYMENT METHOD

| Reasons for choosing payments in cash

change by 2022

lack of int(:)rLTreCtha:St:e point of _ 23% i v - 6%
request of sseélr?/rii;; goods and _ 220 E V¥ - 8%
the habit of paying in cash _ 21% Ev - 5%

paying in cash is faster and easier _ 21% EA 3%
the seller does not have a terminal _ 18% é VW -6%

0% 5% 10% 15% 20% 25%

| Reasons for choosing cashless payments

change by 2022

getting income, salaries to the _ 53% i A 5%
card E

Conveniencif:nr;c;]te;arrying a lot _ 47% E - 0%

availability of remote payment _ 38% E A 9%

better cost control _ 29% E A 14%

P e I - A 5%

0% 10% 20% 30% 40% 50% 60%

Dependence of the choice of payment form on the transaction amount 1 R et R E e TP

more than 100 000 tenge [N, 5%

15000 - 99 999 tenge [, 359

The amount does not matter when paying 849
by bank transfer .~
Always pay incash 9%
. Paying cashless if the amount is more 6%
' than Ntenge .ol
Other 1%

v

less than 5 000 tenge | 16
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CASH WITHDRAWAL AND USE OF A BANK CARD

80%
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| Using a bank card | / | Reasons for withdrawing cash |

90%
W2022 w2024 7%

80%
0,
2% 70%
62%
57% “ 60%
49% 50% 50%
41% 40% 32%
34% 29% 30%

22%

... 20%
0
0ok ]
For current expenses For transmission to To repay loans For other purposes

. ) : relatives, friends through terminals
Transfers in favor ~ Online payments  Payment in stores For ATM

' and ATMs
of other persons (Internet) and other places withdrawals \
[ Structure of banknote issuance by ATMs ]
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_______________________________________________________________________________________________
PREFERRED PAYMENT METHODS Q@D

Frequently used payment method Use of cash and non-cash payments at places of

B Cash payment M Cashless payment

*of the total number of respondents surveyed

1
I
1
! purchase
1
|
Transfers by phone number 75% Buying on the market
I, 200 !
. Buying in the convenience store
1
1
QR code through the mobile 56% I Pharmacy
application I 0
| Street food, kiosks, entertainment
s L
! 60% ] Tai ride
Cash : I
i I 0% o
-------------------------------------------------------------- "1 Shopping in a arge supermarket
1
1
payment card 18% | Sevices
21% ]
1
' Restaurant, cafe
1
1
1 0,
SSELICO A ATTIC [ | Big purchase in the store
smartphone - 6% |
1
| Payment in public transport
1
. 3% '
Credit cards [] 3(; | Gas stations
0 1
1
2022 | Loans, mortgages
1
. 1% m2024 !
Electronic wallet | : Apartmentfent
1
: 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
0% 20% 40% 60% 80% |
1
1
1
1
1
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TYPES OF SAVINGS AND LARGE PURCHASES

| Ways of keeping savings

Bank deposit in tenge SN 346

31%

. I 309
| don’t keep 3204

: I 20%
Cash in tenge 250

Real estate % %

Bank deposit in foreign currency % %

Cash in foreign currency L 3%%

Securities, bonds, shares .00/10%

q . 0,
Deposit box in a bank . %g//g

W2024
2022

Cryptocurrency lool/;%
0% 5% 10% 15% 20% 25% 30% 35% 40%
| Proportion of men and women, having deposits in banks |

2

33%

that they do not keep savings.»

Q

27%

«Men are more likely than women to say

Banknotes used as a means of accumulation and
savings

20 000

18%

26%

16% 5% 3%

Large purchases and payment method

= furniture or large household appliances
purchase
= cars purchase

m travel purchase (tourist tours)

® apartments purchase

n-cas payme“‘

j}1o




BANKNOTE QUALITY AND PUBLIC AWARENESS

[ Counterfeit banknotes

[ The quality of banknotes }
in circulation

57/%

fully satisfied with the physical
condition of banknotes

97%

did not encounter with counterfeit
banknotes

41% - partially satisfied

When receiving counterfeit banknotes,

o .
2% - not satisfied citizens most often:

Basically, the population is dissatisfied with
the physical condition of small and
medium denominations:

4290 return to those from whom they received

24% go to the police
20% they tear them up and throw them away
169% hand them to the bank for examination

16% doing nothing, keeping

apply to the nearest branch of the
National Bank of the Republic of
Kazakhstan

11%

Collectible coins ]

24%

of respondents do not know
anything about collectible coins of
the National Bank of Kazakhstan

40% - know

36% - know, but are not interested

24% - don’t know, haven’t heard

11



SIGNS OF AUTHENTICITY OF BANKNOTES

Q@)

Checking banknotes for
authenticity

7%

Distinguish a counterfeit
banknote

Transparent window on the

banknote 10%

The presence of images -

that change color
Thepreserce ol Y 1o
Security thread _ 15%
The prestir;ci?nc;geet relief on _ 18%
Watermark _ 21%
cant distinguish || G -
By touch | -

0% 20% 40%

10%

Damage to banknotes faced by the

population

The most common injuries are:

® 61%
® 56%
© 43%
¢ 35%
& 32%
0 30%
® 30%

duct-taped tear

the presence of a tear

no edge

contamination of the banknote surface

the presence of a stain

loss of paper crunch

the presence of an inscription

12




RESEARCH RESULTS:
BUSINESS ENTITIES
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_______________________________________________________________________________________________
THE ROLE OF CASH IN BUSINESS TURNOVER Qw)

[ Reasons for choosing cash payment } [ The proportion of cash in operational

turnover of entrepreneurs, %

—

i change by 2022

14
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I
|
| I
1 I
paying in cash is faster and easier _ 16% ' - 4% ! 18%
: : Currency exchange - 21%
| I
1 _ 0 |
better control of expenses _ 17% E - 4% | - 20%
| [}
| [}
do not work with cash _ 23% E All% | 2204
| [}
for the convenience of certain _ 2% i 14% |
| [}
receiving income in cash _ 41% ' A 6% | 33%
: ! 43%
0% 10% 20% 30% 40% 50% ° |
_____________________________________________________________________ I
. . 1
[ Share of entrepreneurs using cash on aregular basis } !
I
! 37%
[}
27% Village !
64% o ! Sale of dood 38%
o 38% Rural district center : ale of goods 43%
= City |
520 67% i 0% 10% 20% 30% 40% 50%
= Major city of the region L
3% 59% | m2024 m2022
(1) o 3 q e
2022 = City of republican significance |
[}
[}
|
[}

2024



CASH WITHDRAWAL/EXCHANGE OPERATIONS (b

120%

8%
Other purposes | 7%

6% 100%

- A 80%
Payments to clients | 38%
26%

60%

Payments to partners 21% 40%
14%

T 2%
Payments to employees [ 31%

2630 0%

Up to 4 times a week 1-2 times a month
[ 8% | 3-4 times a month Less than 1 a month I don 't take it off

To repay loans | 15%
10%

[ Places of exchange/exchange of banknotes and coins ]

2%
For current expenses | 49% Large business 11% 41% 3%
0,
35% Medium business 22% 41% 0%
0%  10% 20% 30% 40% 50% 60%  70% Small business 20% e —
Micro business 38% 24% 7%

mPE IE LLP/ISC
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

In retail outlets
73% of the surveyed entrepreneurs withdraw cash from banks In second-tier banks
and ATMs for operational activities = n the branches of the National Bank of the Republic of Kazakhstan
’ Others 15
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Cash usage by industry

Administrative and support services

Electricity,gas and water supply

Professional, scientific and technical
activities

Construction

Education

Healthcare and social services
Industry

Average by industry

Real estate transactions
Transportation and warehousing
Information and communication
Art, entertainment and recreation
Finance and insurance

Trade, car repair
Accommodation and catering services

Provision of other types of services

B 11%

I 21%

I 21%
I 27%
I 32%
I 33%
I 35%
I 9%
I 40%
T 44%
4%
T as%

5%
- 50%
VA
= 5%
Agriculture, forestry and fisheries [N 61%

0% 10% 20% 30% 40% 50% 60% 70%

Difficulties in obtaining cash ]
| v Lack of necessary
denominations of banknotes

-

and coins;

v The inconvenience of the
location of banks / ATMSs;

v Itis not possible for legal
entities to withdraw cash on

weekends.




OTHER MATTERS

Q@)

The value of cash in the future

9%

| don't know/l do not care
o

A complete rejection of cash is a lever for 11%
the government to put pressure on the
unwanted . 7%

The use of only non-cash payments

against the background of increased risks 11%
and emergencies has negative . 8%
consequences
In the modern world, there must be cash 76%

and non-cash money

It is necessary to completely abandon 7%

cash . 6%

0% 20% 40% 60% 80%

Business M Population

Sources of news about the country's cash

circulation

o 67%
35%
23%
17%
o

Social network

Relatives, friends, neighbors, colleagues

Television

Internet news sites

Not interested

Official pages of the National Bank of Kazakhstan

17



CONCLUSION U

Cash remains one of the key tools for the population and economic entities.
In this regard, it is necessary to continue work in the following areas:

informing the tracking changes

general public in the cash needs

about the main of the population
protective and business
elements of entities in
banknotes Kazakhstan

provision of all informing about
denominations of collectible/ bullion
banknotes and coins of the
coins by regions National Bank of
of the country Kazakhstan
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NATIONAL BANK OF KAZAKHSTAN

6

Z05T8F6, Astana,
Esil district, Mangilik El avenue, 57A
Tel.: +7 717 2775577, fax: +7 717 2554577
E-mail: hg@nationalbank.kz
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